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ECONOMIC/RESEARCH INFO
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VISITOR SPENDING

40%
2018 2019 2020 2021 2022

$0.97

$1.11

In Billions

$0.47

$1.09

$1.53

Outdoor Recreation Spending

Source: https://travelnevada.biz/wp-content/uploads/Nevada-Tourism-Economic-Impact-2022.pdf
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VISITATION

*Methodology for calculating visitation to Lake Mead National Recreation Area changed in 2022. Previous estimates may not be comparable.
Source: Nevada State Parks, National Parks Service.

TravelNevada.com

Nevada State Parks

Visitation

Great Basin National

Park Visitation

Lake Mead National

Recreation Area

Visitation*

2019 2020 2021 2022 2023

9.27%
of trips included Outdoor Recreation

Year-Over-Year
Park Visitation Increased

132,698

121,398

146,125

143,315

146,400

4,067,951

3,970,744

3,994,847

3,666,433

4,372,182

5,780,542

6,026,652
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PURPOSE OF TRIP

*Data derived from Travel Nevada’s Omnitrak Domestic Visitor Study.

TravelNevada.com

25%
Indicated that Outdoor Recreation 

was a reason for their trip.

Total 151 100.0%

Vacation 74 49.1%

Visit friends or relatives 63 42.1%

Entertainment 51 33.6%

Outdoor recreation 38 24.9%

Road Trip 36 23.6%

Carson City | CY 2021 -2022
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MARKETING EFFORTS
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EARNED MEDIA

TravelNevada.com

Travel Nevada’s PR team highlights the 
many outdoor opportunities, resulting in 

earned media coverage:

! Media Missions: The past two media 

missions — one in LA and one in New 
York City — to showcasing the state’s 
outdoor recreation opportunities. This 

was done via immersive stations that 
highlighted: hiking, biking, stargazing, 

and more.

! Media & Content Creators: Outdoor 
recreation is an element in every 

itinerary that’s developed.
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TravelNevada.com

Media Coverage
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Get back into nature in these cities with hiking trails that reward with tumbling waterfalls, scenic 

vistas, rock formations and cityscape views. Heather Goodman for Hawaii Tourism Authority

We all know that nature and hiking are good for mental and physical 

health. There’s just something about breathing in fresh air, scrambling to 

summit views and basking in the warm sunshine. When you’re ready for a 
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Sin City serves up a buffet of singletrack, with some 500 miles snaking 

across the Mojave Desert setting of southern Nevada. With mild mid-

winter temperatures and near-constant sun, the city shines as a shoulder-

season destination.�� � � � �� � 	 
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Influencer Content
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PAID MEDIA

TravelNevada.com

Travel Nevada’s paid media team has focused 
on outdoor recreation in nearly all efforts, 

most recently as Outdoor Rec+:

! Custom Content Partners: Their 

audiences best align with our Outdoor 
Recreationalist target audience. 

! Always On Digital Content: Delivers 

messaging directly to potential travelers 
booking with OTAs, like Expedia, Priceline, 

and Trip Advisor.

! Social Media Advertising: Meta continues 
to be leveraged as a lead generation tactic 

for both our Newsletter sign-ups and 
visitor guide. Outdoor-themed creative 

continues to be a priority in promotion.
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KEY PARTNERSHIPS
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THANK YOU!
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