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OCTOBER PUBLIC RELATIONS REPORT 
 82.5 Million Unique 

Visitors per Month 

 167,700 Reach 

 Publicity value of 
$50,900 

 Year to Date:  
 We have reached 

3.4 million people  
 265,800 UVPM  
 Publicity value of 

$248,600 
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OCTOBER PRESS 
 NGBN Carson City, Home Means Carson - Dave Peterson 
 The International Business Times, Carson City, Nevada Leads The Top 10 List Of US Cities Where The 

Most New Businesses Open, Study Finds 
 Nevada Business Online, Carson City Celebrates 27th Annual Ghost Walk - Nevada Business Magazine 
 UPROXX, We Asked Traveler Influencers Their Favorite Under-The-Radar Destinations 
 Reno Gazette-Journal, Fall, fun and spooky: Haunted houses, zombie crawls and more things to do this 

October 
 InsideHook, It's Hot Springs Season. Take a Dip at One of These American Resorts. 
 Ladies Want More, The Best Hot Springs Resorts in America 
 KTVN-TV, Saturday's Carson City Ghost Walk Themed "In the Shadows" 
 KOLO-TV, 8 Things to Do 
 The Spa Insider, Top Things to Do in Reno-Tahoe in the Fall - The Spa Insider 
 Pahrump Valley Times Online, Sesquicentennial nearing of U.S. Branch Mint in Nevada 
 True West, Six-guns & Sluggers 
 Nevada Business Online, ‘Day of the Dead’ Community Event at Nevada State Museum 
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https://www.carsoncitynv.tv/channel/home-means-carson/
https://www.ibtimes.com/carson-city-nevada-leads-top-10-list-us-cities-where-most-new-businesses-open-study-2839967
https://www.ibtimes.com/carson-city-nevada-leads-top-10-list-us-cities-where-most-new-businesses-open-study-2839967
https://www.nevadabusiness.com/2019/10/carson-city-celebrates-27th-annual-ghost-walk/
https://uproxx.com/life/best-underrated-travel-destinations/
https://www.rgj.com/story/life/2019/10/10/halloween-events-haunted-houses-pumpkin-patch-october-reno-sparks/3914694002/
https://www.rgj.com/story/life/2019/10/10/halloween-events-haunted-houses-pumpkin-patch-october-reno-sparks/3914694002/
https://www.insidehook.com/article/travel/hot-springs-resorts-america
http://www.ladieswantmore.com/the-best-hot-springs-resorts-in-america/
https://www.ktvn.com/story/41188302/saturdays-carson-city-ghost-walk-themed-in-the-shadows
https://www.kolotv.com/video?vid=563300072
https://www.thespainsider.com/articles/top-things-to-do-in-reno-tahoe-in-the-fall
https://pvtimes.com/news/sesquicentennial-nearing-of-u-s-branch-mint-in-nevada-76715/
https://truewestmagazine.com/article/six-guns-sluggers/
https://www.nevadabusiness.com/2019/10/day-of-the-dead-community-event-at-nevada-state-museum/


SOCIAL MEDIA | FOLLOWER GROWTH Data From:
10/1-10/31

Comparison to previous months  
9/1-9/30 
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SOCIAL MEDIA | LEAD GENERATION 
 Since February we have been running a lead generation campaign utilizing 

Facebook ads.  
 To date we have collected over 760 email addresses through Facebook 
 Over 500 emails collected from Visitor Guide Requests on the website driven by digital 

Google Advertising  
 Now consistently sending newsletters and big news updates to over 15,000 

subscribers 
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PINTERST ADVERTISING 
 Actively refining our Pinterest Page to include the blogs, articles and 

itineraries that have been made for us from influencers and writers.  

 Tested a paid advertisement and it performed really well and hope to 
consistently implement this   
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VIDEO | PHOTO | INFLUENCERS | FAM TOURS 

 Meghan Burk and Todd Poth from Getaway Reno/Tahoe,  
 Natasha Bourlin – multiple travel magazines  
 (Nov 1st) Jill Dutton: travel writer brought in from an RTT tour  
 Focusing on trains, unique eats, and day trips from Reno for multiple magazines 
 

 Brian Walker & Kyle Smaine – Content Creation & Influencer Work 
 From South Lake Tahoe and have been working together for a long time.  
 Post Reach combined = 4000 
 Over 1600 views combined per Instagram Story slide.  
 Delivered incredible photo assets and soon to be video  
 Nevada Day focus on the passion behind the locals  

 
 Let’s see some of the photos! 
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BRIAN WALKER & KYLE SMAINE WORK 
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BLINKY MAN 
 Promotional shots and video with Jeff Dow and KPS3 team were completed last 

week and we’re very excited. 
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BLINKY MAN 
 Promotional shots and video with Jeff Dow and KPS3 team were completed last 

week and we’re very excited. 
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PARADE 
 Promotional shots and video with Jeff Dow and KPS3 team were completed last 

week and we’re very excited. 

CCCTA 11/18/19 Agenda Item #12c Marketing and Public Relations Update Page 13 of 17



BALLOON LAUNCH – DRONE SHOT 
 Promotional shots and video with Jeff Dow and KPS3 team were completed last 

week and we’re very excited. 
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PRISON HILL 
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BRIAN & KYLE’S VIDEO ASSETS 

CLICK PHOTO TO LINK TO VIDEO 
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QUESTIONS? 
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