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APRIL EVENTS 

o Carson City Gun Club 

 
o Date: April 6, 2019 
o Expected Shooters: 200+ 
o Survey conducted 

 

  

 

 



APRIL EVENTS CONTINUED… 

o Sports Tournaments 

 
o Comstock Shootout (Girls) 
oDates: April 13-14 

 
o Comstock Shootout (Boys) 
oDates: April 27-28 
 

  

 

 



APRIL EVENTS CONTINUED… 



PAST EVENT 
Robotics Tournaments 



QUESTIONS 





WHAT’S NEW! 
 SOCIAL MEDIA ADVERTISING GRANT BEING UTILIZED 

 GOOGLE ADVERTISING IN FULL SWING 

 PLANNING AN INFLUENCER FAM IN JUNE 

 NEW PRESS ABOUT CARSON CITY COMING 
 SAN JOSE MERCURY & EAST BAY TIMES 

 Family Friendly Activities In Carson City 

 THE TELEGRAPH (UK)  

 “10 Forgotten American State Capitals That Deserve More Visitors” 

 NEVADA MAGAZINE 

 “Capitol Improvements” 

 MORE IN THE WORKS WITH CHRISIE FROM KPS3! 

 FINISHING UP OUR ART WALK AND DINING GUIDE 

 ATTENDED 3 CONFERENCES IN MARCH 
 RAGAN COMMUNICATION | DISNEY CONFERENCE SOCIAL MEDIA MARKETING  

 DESTINATION MARKETING ASSOCIATION – WESTERN TECH CONFERENCE  

 TTRA – TRAVEL TRENDS RESEARCH ASSOCIATION GREATER WESTERN CHAPTER CONFERENCE  

HAPPY TO SHARE NOTES OR MEET WITH ANYONE WANTING TO KNOW MORE! I’VE ALREADY IMPLEMENTED 
NUMEROUS NOTES FROM ALL THE CONFERENCES!  

 

 

 



MARKETING UPDATES: SOCIAL MEDIA 

 Facebook Followers: 5221 | +174 since February 

 Utilizing our Social Media Advertising Grant to build a network of ads that will 

communicate to our Google advertising to get Carson City in front of potential 

visitors multiple times in different capacities.  

 

 

 







 



 



 



FACEBOOK ADS | GOING BEYOND CARSON CITY 



 

 

 

 

GOOGLE ADS IN COMPARISON 



TWITTER 
 Learning our Audiences and behaviors to better target ads 

 

 

 

 

 



INSTAGRAM 

 Since November, grown from 2712 to 3471 | ~28% increase  

 Creating Instagram specific advertising based on our demographics 

 Averaging  265 views & engagement per story posted daily. 

 

 



DIGITAL MARKETING 

 We’ve revamped our entire digital marketing effort with Google Advertising with 

Avante Interactive 

 Centered around Google Ads, YouTube Advertising, and retargeting to name a few. 

 Top geos by clicks to the website 

 California 

 Southern NV (Vegas) 

 Washington 

 Utah 

 Texas 

 



 

 

 

 



YOUTUBE 
We targeted people that were “in-market” the last 7-14 days  

 Actively taking actions on the web including:  
 Visiting relative travel websites 

 Searching for relevant terms, etc. 

 Audiences we targeted 
 Travel to Reno 

 Family Vacationers 

 Ski Enthusiasts 

 Travel Buffs 

 Snowbound Travelers  

 Video ads showed up on sites in our target markets (AZ, CA, CO, ID, NV, OR, TX, UT & WA): 

 Sample Sites Videos showed up on: 
 A&E 

 Lifetime 

 ESPN 

 History Channel 

 CNN/Fox News 

 Late Show with Stephen Colbert 

 The Ellen Show 

 Tasty 

 
 



SEARCH ADVERTISING 

 The top search terms were related to: 

Things to do in Carson 

Museums 

Events 

Hotels 

 The majority of the traffic is coming from Carson City.  

 Refocusing to exclude the locals so we’re paying to advertise to those outside 
Carson City. To our visitors only. 

 

 Launching remarketing to so anyone that visits our site but doesn’t take the 
desired action will be remarketed to with the goal of bringing them back to the 
website to take the desired action like: 

 order visitors guide or click thru to a hotels website 



 

 

 

 



MORE GOOGLE METRICS 

 

 

 

 

WEBSITE IMPACT 



QUESTIONS? 


