Carson City Culture & Tourism Authority

KPSZ Company Information

500 Ryland Street kps3.com
Suite 300 p: 775.686.7439
Reno, Nevada 89502 f: 775.334.4313



KPS3

Years in Business Employees

27 28

Office Location

Reno, NV

500 Ryland St., # 300 | Reno, NV 89502
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Favorite Carson City memory:

the best unique Iocations

Comma ( |’|Hv"‘ S (I"'J‘Alf tNe ..'“-”dk:d | ove the nistory and

1 Detween mee

personality of the local shop, and I've spent many hours ir

there and enjoying the coffee, pastries and listening to locals
Favorite Carson City memory:
t the Children's Museum (and stopping at the

Spending countless school breaks a

Chocolate Nugget on the way there

Favorite Carson City memory:

rusning ner daugnters

Favorite Carson City memory:

Climbing outside at Dinosaur Rock with Rob. We

ay up the route. Made for an

Favorite Carson City memory:

have cycled trom Reno to Carson or v road bike about 30 time ind there 0 I
ot “ 2 - 1varm ( mhc nunn R i ¢ noir 3 \/
petter than cruising down Combs Canyon rRoad, staring into the city
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Pusl hters on a tire swing on a perfect fall day
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Our Objectives

» Increase overall awareness for Santa Maria Valley, including its
assets, events and local flavor in an effort to attract visitors and
increase travel spending.

» Increase the number of targeted, unique website

visitors to the new site so that we may best influence their decision
to visit the area, and plan their trip.

» Develop strategic and cohesive marketing and
communications effort for the area.



Defining Santa Maria Valley
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PR Content and Social
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Herd's Where 10 Get the Best Damn BBQ
ited Seates (Try Nex 30 Drool

Monarch Butterfly Grove
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DNEWS  SHOWS - EVENTS - CONTACT  PRIVACY

News

hat | Learned: Santa Maria-Style Barb:

: Peter Pham

o 12 2078

Meet Susan Righetti Sensory Sensibility with Clarissa Nagy _
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Q’AT & DRINK
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Website

THINGS TO SEE & DO EAT & DRINK WINE COUNTRY HAPPENING HERE STAY WITH US
LEARN ABOUT OUR BARSECUE

Winenies & Breweries

We have 6 unique AVAs, 34 tasting rooms, and a growing selection of ¥
=

local breweries. You'll find no better place to indulge. And as always, we o T - me%fw

treat our guests like family, so don’t be surprised if your served by the %

makers themselves.

VIEW WINE & BEER

SEE OUR RESTAURANTS
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Santa Maria Valley

185K

New Visitors

3.26M

Impressions in Google

126%

YOY Growth
Hotel Conversions
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Next Steps

Discovery Phase

Internal

. CERIEYS
Brand Immersion

Past Campaign
Performance &
Content Audit

Analytics Audit
and Review

Competitive/
Industry
Assessment




KPS3

Bring insights to life.





