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» Increase overall awareness for Santa Maria Valley, including its 
assets, events and local flavor in an effort to attract visitors and 
increase travel spending.

» Increase the number of targeted, unique website 
visitors to the new site so that we may best influence their decision 
to visit the area, and plan their trip.

» Develop strategic and cohesive marketing and 
communications effort for the area.

S A N T A  M A R I A  V A L L E Y

Our Objectives
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S A N T A  M A R I A  V A L L E Y

Defining Santa Maria Valley
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S A N T A  M A R I A  V A L L E Y

PR Content and Social
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I M P A C T S

Santa Maria Valley

185K
New Visitors

3.26M
Impressions in Google

126%
YOY Growth

Hotel Conversions
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