
Carson City Culture & Tourism Authority 
Agenda Report 

 
Date Submitted:  03/06/19  Agenda Date Requested:  03/11/19 
                Time Requested:   10 Minutes 
 
To:     Carson City Culture & Tourism Authority ‐ Board of Directors 
From:  David Peterson, Executive Director    
 
Subject Title:  Discussion and possible action to select KPS3 and Computer Artistry as the 

most appropriate bidders as a result of CCCTA Request for Proposal (RFP) 
1920‐101 for Creative Content‐Development & Public Relations‐External 
Communications, and to direct staff to draft agreements with terms consistent 
with RFP No. 1920‐101, and the proposals submitted by the selected bidders.    

 
Staff Summary:   An RFP was posted seeking firms to provide assistance in developing creative 

and coordinate content creation for CTA Marketing/Public Relations/Communications. 
Bidders had the option of submitting proposals for the entire project or just a part of the 
project.  The CTA received five (5) proposals.  The CTA's evaluation committee reviewed 
each proposer’s background, experience and proposal as well as interviewed two firms. 
The committee recommends moving forward with KPS3 and Computer Artistry. 

Type of Action Requested:     

  (____) Resolution      (____) Ordinance 
  (_xx_) Formal Action/Motion   ( ___ ) Other (Specify)  Presentation Only 
 
Recommended Board Action:  I move to select KPS3 and Computer Artistry, as the most 

appropriate bidders as a result of Request for Proposal No. 
1920‐101 for Creative Content‐Development & Public 
Relations‐External Communications, and to direct staff to draft 
agreements with terms consistent with RFP No. 1920‐101, and 
the proposals submitted by KPS3 and Computer Artistry. 

 
Applicable Statute, Code, Policy, Rule or Regulation:  

 
Fiscal Impact:     
 
Explanation of Impact:   
 
Funding Source:     
 
Supporting Material:  KPS3 & Computer Artistry Proposals for RFP CTA 1920‐101  
           
Prepared By:   Chris Kipp, Operations Manager 
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1                                          Tara Burke

MASTER COPY
CCCTA RFP 1920-101

CCCTA CREATIVE CONTENT/
DEVELOPMENT & PUBLIC RELATIONS/
EXTERNAL COMMUNICATIONS

2602 Fawn Fescue Ct. Minden, NV 89423    tara@computerartnv.com    www.computerartnv.com
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3                                          Tara Burke

QUESTIONNAIRE
1) General Information Regarding Your Firm

 a) Name of Firm: Tara Burke DBA: Computer Artistry Graphic Design

 b) Address of Firm: 2602 Fawn Fescue Ct., Minden NV 89423

 c) Phone Number: 775-443-8756

 d) Owner: Tara Burke

 e) Contact Person: Tara Burke

 f) Is the Firm a subsidiary of a larger agency or associated with 

  another agency? No

 g) Nevada State Business License #NV20191108104   

  Carson City Business License #19-00025169

2) Insurance Information

 a) Insurance Carrier: Country Financial Insurance

 b) Coverage Summary: See Declarations Page

 c) Coverage Limits: See Declarations Page

3) Organizational Information

 a) Organizational Structure: Sole Proprietor

 b) Organizational Chart: Owner, Tara Burke

 c) Provide a list of all employees: Tara Burke
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8 Computer Artistry Graphic Design

WHO IS 
TARA BURKE

A graduate of the Reynold’s School of Journalism with a Bachelor of Arts degree 

from the  University of Nevada, Reno, I have been a working graphic designer for 

over 21 years with clients from coast to coast and Canada. I have won numerous 

design awards and have built a reputation for producing high-quality work, at a 

lightning fast pace, for a reasonable rate. 

Computer Artistry Graphic Design works with hundreds of private, public and 

governmental agencies including, but not limited to: the Carson City Culture & 

Tourism Authority (CTA), Nevada State Railroad Museum, Carson Valley Arts 

Council, Travel Nevada, Carson City Sheriff ’s Offi  ce, Douglas County 

Sheriff ’s Offi  ce, Nevada Day, Nevada Momentum, Adams Hub, 

Carson City Library, Western Nevada College, Washoe Tribe, 

the City of Carson City Offi  ce of Business Development/BRIC, 

many local theater companies and hundreds of other businesses 

in Carson City and the Carson Valley since 2006.

Customer satisfaction is the most important part of my 

job. The attention to detail and time I devote to each and 

every one of my clients is second to none. I constantly 

complete my work ahead of schedule and under budget. 
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9                                          Tara Burke

NEVADA BUSINESS LICENSE

202 N. Carson Street
Carson City, NV 89701-4069

Telephone (775) 684-5708
Fax (775) 684-7138

Commercial Recording DivisionBARBARA K. CEGAVSKE

KIMBERLEY PERONDI

Secretary of State

Deputy Secretary
for Commercial Recordings 

STATE OF NEVADA

OFFICE OF THE 
SECRETARY OF STATE

NOTICE OF EXEMPTION
NEVADA STATE BUSINESS LICENSE

You have filed a notice citing a statutory exemption "003" pursuant to Nevada Revised Statutes 
and therefore are not required to maintain a Nevada State Business License.

If your exemption changes or your business is no longer exempt, you must file an amendment 
reflecting your current business status.

NV20191108104

Tara Burke

003 A home-based business whose net earnings are not more than 66 2/3 
percent of the Nevada average annual wage

Name:

Exemption Code:

Nevada Business Identification:

Issued this 8th day of February, 2019.

Please Post in a Conspicuous Location

Sole Proprietor

2/29/2020Expiration Date:

Associated Business Names:
Computer Artistry Graphic Design
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11                                          Tara Burke

RESUME
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REFERENCES
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REFERENCES
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REFERENCES
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15                                          Tara Burke

QUESTIONNAIRE
4) Technical Knowledge

 a) What knowledge does your fi rm possess of tourism attractions in the Carson City area?

 Having been a resident of Carson City and Carson Valley for 12 years, I have had the privilege

 of experiencing many Carson City tourism attractions and events fi rst-hand. From theater    

 productions, museums, art galleries, diverse restaurants, seasonal and annual special events, to the  

 V&T Railroad and Carson City’s outstanding trail system, I have immersed myself in the culture

 of Carson City and all the attractions it has to off er for locals and tourists alike. Personally, my

 family and I frequently have family and friends from out of town come to Carson City to visit.

 Carson City off ers a range of activities for visitors of all ages, and it’s easy to accommodate all of  

 these visitors in Carson City. 

 b) What knowledge does your fi rm possess regarding the principles and practices of content 

 creation for marketing, branding, advertising, public relations, and/or social media?

 I believe the number one best practice in creating content and graphic design pieces is connecting 

 with the specifi c need of the target audience. Marketing, branding and advertising should not be 

 aggressively pushing a product, location or business. No one wants to be “sold” constantly. I 

 prefer to sell subtly by using striking and relevant photos (hero image) and graphic elements 

 whenever possible. When using photos, stock art or other graphics elements, (if I have not created 

 them myself), it is imperative that I only use pieces I have been given permission to use. I take 

 copyright laws very seriously and will only use other people’s intellectual property with their 

 permission.

 Another practice of content creating is including a call-to-action on design pieces. Including a 

 website, “download our app” and/or “register today” are examples of common calls-to-action. 

CONTINUED
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16 Computer Artistry Graphic Design

QUESTIONNAIRE

 Another strategy to engage audiences is the use of relevant hashtags. For example, the Ride Carson 

 City campaign uses their brand hashtag, #ridecarsoncity, on all of their marketing pieces. This 

 encourages the audience to interact with the campaign on their favorite social media platforms 

 providing a wider spread of the campaign. 

 Always including the branding of my clients is equality important. This can include logos, corporate 

 colors and fonts. Branding inspires loyalty in a customer. It’s telling the customer that they can trust 

 you and what they can count on from you. 

 I do my best to add value to the lives of my client’s target audiences by building brand loyalty,   

 providing education, answering questions, engaging them and inspiring them to take action. More  

 simply, it’s about identifying the audience and creating content for them specifi cally. 

 c) What knowledge does your fi rm possess regarding content creation for marketing, 

 branding, advertising, public relations with both public and governmental agencies?

 My content creation (graphic design) always aligns with the voice, mission and brand set by all 

 my clients whether they are public or government agencies. Starting in 2006, I have created high-

 quality, experiential, entertaining and tourism-driven graphic design for the City of Carson City 

 and the CTA (formerly the Carson City Visitors Bureau) and its Board of Directors. My goal is to 

 deliver valuable information and to build a bond with the target audience with content that resonates 

 with them, strikes a place in their heart, and compels them to visit Carson City. My design goes one 

 step further, not only does it generate awareness, but it is consistently used as a true sales tool that 

 drives consumers trip-planning and purchase decisions in Carson City. 

 I understand the value of developing innovated graphic design and creative content that aligns with 

 the multi-generational CTA strategy. This includes but it not limited to millennials, baby boomers, 

 Gen X legacy audiences, and everyone in between. Knowing which target market a publication is 

 geared to is imperative information when creating an advertisement or other content. Carson City 

 has so many facets and I know that diff erent activities appeal to diff erent demographics. My designs 

 can have slight variations, such as color, fonts, or photo choices, depending on the target marketing 
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17                                          Tara Burke

QUESTIONNAIRE

 while still being mindful not to alienate other audiences. For example, the following advertisements 

 I created for the CTA have a few similarities, however the target audiences are very diff erent. The 

 Nevada Magazine ad is created for an active older audience who enjoy our scenic locations, the 

 culture and history of Carson City as well as the events in our downtown quarter. The Tahoe Weekly 

 ad targets an audience who are younger and who come to Carson City for our local events. 

 

 Producing valuable content (marketing, branding and advertising) to a specifi c targeted audience 

 breaks through the noise and clutter with the goal to drive consumers to take action. My design 

 work has been used to appeal to an international audience as well. I have had the privilege of editing 

 pieces I had previously created to accommodate translations to Chinese, French, Korean and 

 German languages. 

 Marketing, branding and advertising for public and governmental agencies carries a certain level 

 of gravity. Gaining the trust of the audience is critical. It’s important to be accurate and factual in 

 the messaging. It’s vital that my graphic design is a catalyst that drives visitors to Carson City to 

 increase heads in beds and participation in year-round events throughout our city. 
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18 Computer Artistry Graphic Design

QUESTIONNAIRE

5) Technical Abilities

 a) What abilities does your fi rm possess to be able to plan, organize, and direct the 

 content creation for marketing, branding, advertising, public relations of the CTA to enable it to 

 carry out its goals and objectives? 

 Planning and organizing the creation of graphic design marketing pieces, branding and advertising 

 is my top priority in order to deliver content within specifi c deadlines and well within budget 

 constraints. I have a proven ability to support the continued development of Carson City as a 

 tourism hub for visitors to stay overnight, taking advantage of the areas central highway location 

 and price value. I will continue to build the Carson City brand and value proposition in an eff ort to 

 increase awareness and interest in visiting the destination.

 Meetings with CTA staff , prompt communication via phone, email or in person, and providing 

 daily or weekly status updates, are all part of my planning and organization. I use planning and 

 scheduling software and apps to manage my workfl ow and alert me of project deadlines.

 b) What abilities does your fi rm possess to be able to perform responsible administrative 

 work in a high‐profi le position dealing with topics under intense public and media scrutiny and 

 respond appropriately as situations change?

 Computer Artistry Graphic Design has been a part of developing thousands of marketing pieces 

 for hundreds of clients across the country. I handle all communication, meetings with clients, 

 payables and receivables.  Clients cover the spectrum of businesses, from public and governmental 

 agencies to private mom-and-pop shops, to political campaigns. The confi dentiality and trust that 

 each client instills in my company is of the utmost importance and priority to me. Being a sole 

 proprietor means that my client’s confi dential information stays with me and me alone.  

 I am fully aware of the value of swift communication with my clients. All types of communication 

 are vital to the success of my design work including meetings, phone calls, emails and text 

 messages. The ability to listen, interpret the needs of my clients and respond accordingly are 

 all equality important. At times, my customers will completely change the direction of a project, and 

 I will respond quickly to their needs without resistance. In addition to communication, the ability to 
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19                                          Tara Burke

 work autonomously and show initiative in a project is essential to my workfl ow and to the 

 success of my client’s projects. 

 c) What abilities does your fi rm possess to be able to plan, schedule, and organize all 

 aspects of content creation for marketing, branding, advertising, public relations?

 Planning, scheduling and organizing is essential for my company and my clients. I am 100 

 percent aware of my schedule and organize my workfl ow according to deadlines. I have 

 never missed a deadline or exceeded a budget, and I am consistent in completing my projects 

 ahead of schedule. It’s a signature of my work to produce high-quality pieces at a lighting fast 

 pace so my clients can have their fi nished pieces in hand in the soonest possible timeframe — 

 and to keep them at or below budget. 

QUESTIONNAIRE

Full page ad 
for Urban Land 
Magazine to 
promote Carson 
City as an “A-List 
Opportunity” for 
developers.

Client: Carson 
City Offi  ce 
of Business 
Development 
August 2007
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20 Computer Artistry Graphic Design

STATEMENT OF
PROJECT 
UNDERSTANDING
The Carson City Culture & Tourism Authority requires assistance in creating high-

quality, experiential, entertaining, tourism-driven content for marketing, branding and 

advertising. Successful support of this request comes from a skilled graphic designer with 

initiative, creativity and an understanding of communication, advertising and marketing 

best principles and practices. An adept contributor with strong project management skills 

is necessary to support the CTA. Services I can provide include: Graphic design for 

marketing pieces such as, but not limited to

• Brochures

• Rack Cards

• Postcards

• Business Cards

• Signage

• Flyers/Poster

• Banners

• Presentations

• Logo Designs

• Invitations

• Table Tents

• Website & Social Media Graphics

• Website editing within (but not limited to) WordPress and Wix platforms

• Photo editing and manipulation

This creative work will strike the heart of a variety of target audience while compelling 

them to visit Carson City. 
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21                                          Tara Burke

PROJECT 
APPROACH
As my company has proved in my six years working with the CTA, the CTA is the 

top priority in my workfl ow. Project approach includes working closely with the CTA 

to ensure smooth project fl ow from initial meetings with CTA staff  and special event 

coordinators to development and fi nalization of graphic design pieces within the given 

deadline and budget. I am available 24/7 to the CTA and work may extend to nights 

and weekends depending on deadlines. Successful project approach comes from being 

a highly skilled graphic designer with initiative, creativity and an understanding of 

communication, advertising, branding and marketing principles. I am an adept contributor 

with strong project management skills and have proven this time after time in my work 

with the Carson City Culture & Tourism Authority.  

The outside 
panels of 
the 4-fold 
Visitors 
Guide 
brochure that 
is currently in 
development.

Client: CTA
February 
2019
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22 Computer Artistry Graphic Design

KEY PERSONNEL 
INFORMATION
a) As owner and graphic designer for Computer Artistry Graphic Design I am sole 

proprietor for this contract. My resume is attached in this document. 

b) I, Tara Burke, am graduate of the University of Reno’s Reynolds School of 

Journalism with a Bachelor of Arts degree. I have worked as a graphic designer for over 

21 years, 12 of those years have been with my business, Computer Artistry Graphic 

Design. Before creating my business, I worked as a Marketing Director and graphic 

design for Anheuser-Busch and Executive Producer and graphic design/web designer for 

OurMaine.com. 

My client base spans the country and includes private, public and government agencies 

including but not limited to: the Carson City Culture & Tourism Authority, Nevada State 

Railroad Museum, Carson Valley Arts Council, Travel Nevada, Carson City Sheriff ’s 

Offi  ce, Douglas County Sheriff ’s Offi  ce, Nevada Day, Nevada Momentum, Adams Hub, 

Carson City Library, Western Nevada College, Washoe Tribe, the City of Carson City 

Offi  ce of Business Development/BRIC, many local theater companies and hundreds of 

other businesses. 

My specialities include comprehensive graphic design for marketing, advertising, social 

media and websites, also, photo editing and manipulation, website editing and updating 

within WordPress, Wix and other platforms.  

As a graphic designer in a digital world I am always learning and expanding my 

knowledge base in order to keep up with current trends and the ever changing ways 

audiences consume media and content. I use the very latest Adobe software and subscribe 

to many industry magazines, websites, blogs and social media pages in order to stay 

current and well-informed of the rapidly changing face of advertising. 
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PROJECT 
EXPERIENCE 
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Half page ad for Adventure Magazine to promote the 2019 Carson City Off -Road
Client: CTA

Half page ad 
for to promote 
trail running in 

Nevada. 
Part of the 

#runcarsoncity 
campaign.

Client: CTA 
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24 Computer Artistry Graphic Design

PROJECT EXPERIENCE

Event poster for the 2018 
Capital City Brewfest. 
Auxiliary pieces included 
tickets, Facebook graphics, 
reader board graphics and 
web banner for 
CarsonNow.com.

I have created the marketing 
pieces for the Capital City 
Brewfest since 2013.

Client: CTA

Rack card/table 
tent for Ride 
Carson City 

campaign, 2018.

Client: CTA
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25                                          Tara Burke

PROJECT EXPERIENCE

Half page ad 
for White Pine 
County Tourism 
& Recreation 
Board.

Client: White 
Pine County 
Tourism & 
Recreation Board
October, 2018

Quarter page 
ad for the CTA 
Visitors Guide 

Magazine.

Client: CTA
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26 Computer Artistry Graphic Design

PROJECT EXPERIENCE

Event poster for the 2018 
Nevada Day Powwow. 
Auxiliary pieces included 
save the date cards and 
event program.

I have created the marketing 
pieces for the Nevada Day 
Powwow and the Father’s 
Day Powwow since 2015.

Client: CTA

Save the date 
postcard for the 

2019 Carson City 
Fair. Auxiliary
pieces include 
event posters, 

fair prospectus, 
sponsorship booklet, 

website edits and 
updates, and social 

media graphics.

I have created 
marketing pieces for 

the fair since 2015.  

Client: CTA
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PROJECT EXPERIENCE

Rack card for 
White Pine County 

Tourism  & Recreation 
promoting mountain 

biking locations 
between Carson City 

and Ely.

Client: White Pine 
County Tourism & 

Recreation Board
June, 2018

Half page ad 
promoting 
outdoor activities 
in Carson City 
and surrounding 
areas.

Client: CTA 
November 2018
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28 Computer Artistry Graphic Design

THANK YOU!

Double spread in the Nevada Appeal for the Great Basin Native Artist campaign in 2017. Ten editorital  
pieces were created to feature diff erent artists.                                                                        Client: CTA
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Carson City Culture and          
Tourism Authority
Proposal for Creative Content/Development & Public 
Relations/External Communications

RFP CTA 1920-101

500 Ryland St., #300 

Reno, NV 89502

kps3.com 

p: 775.686.7439 

f: 775.334.4313

Andy Walden 

andy.walden@kps3.com 

c: 775.624.7316

Company Information Personal Contact
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Travel and Tourism Experience
^1G#+S0#8'9+#+SG00-#D0_M0#D1G70)#DI+S#+S0#*'(+'#T'GI'#3'&&0%-#'&1(R#V'&I@1G(I'_9#V0(+G'&#

V1'9+,#JK*/#)0M0&180)#'#:1;8G0S0(9IM0#;'G70+I(R-#)IRI+'&#'()#:1;;H(I:'+I1(9#8&'(#

+S'+#S'9#I(:G0'90)#+S0#MI9IUI&I+%#1@#*'(+'#T'GI'#3'&&0%#I(#1HG#70%#;'G70+9#G09H&+I(R#I(#

;1G0#S0')9#I(#U0)9,#^G1;#+S0#UG'()#+1#+S0#D0U-#@G1;#+S0#8S1+1RG'8S%#+1#:1(+0(+-#'()#

@G1;#+S0#U1'G)#8G090(+'+I1(#+1#+S0#;1(+S&%#G081G+9aD0#D1G7#:&190&%#+1#G08G090(+#'()#

RG1D#+S0#)09+I('+I1(#+1R0+S0G,

^1G#'&;19+#A>#%0'G9-#JK*/#S'9#9H881G+0)#+S0#$0(1YL'S10#BIG81G+#BH+S1GI+%#DI+S#

'99I9+'(:0#I(#;'G70+#G090'G:S-#'IG#90GMI:0#;'G70+I(R-#D0U9I+0#)0M0&18;0(+-#)IRI+'&#

;'G70+I(R#'()#G081G+I(R,

JK*/#)0M0&180)#+S0#20M')'#*+'+0#K'G79#D0U9I+0#+SG00#%0'G9#'R1-#'()#D0#:1(+I(H0#+1#

H8)'+0-#')'8+#'()#RG1D#+S0#D0U9I+0#+1)'%,

JK*/#)0M0&180)#bI';1()#K0'7]9#'D'G)YDI((I(R#9I+0#'9#8'G+#1@#1HG#:1(+G':+#DI+S#

+S0#F(:&I(0#3I&&'R0#X0(0G'&#F;8G1M0;0(+#bI9+GI:+-#8G1;1+I(R#+S0#97I#G091G+#'()#+S0#

:1;;H(I+%,

JK*/#UHI&+#'()#;'('R0)#3I9I+$0(1L'S10,:1;#@G1;#6"A?Y6"A=-#)0M0&180)#+S0#@IG9+#

$0(1YL'S10#;1UI&0#'88&I:'+I1(#'()#)09IR(0)#+S0IG#@IG9+#U&1RRI(R#9+G'+0R%-#DSI:S#I9#9+I&&#

I(#H90#+1)'%,

^G1;#6"A?Y6"A=-#JK*/#D'9#+S0#'R0(:%#1@#G0:1G)#@1G#+S0#)0M0&18;0(+#:1;81(0(+#1@#

JIG7D11)#T1H(+'I(#$0'&+%-#DSI:S#I(+0RG'+09#+S0#;'G70+I(R#1@#+S0#G091G+#+1#V'&I@1G(I'#

)GIM0#;'G70+9,

JK*/#D'9#1(0#1@#+S0#@1H()0G9#1@#$0)#$1:7#$0()0dM1H9-#'#('+I1('&#G1:7#:&I;UI(R#

@09+IM'&#1H+9I)0#1@#\'9#30R'9-#;1G0#+S'(#A/#%0'G9#'R1,#JK*/#I9#9+I&&#+S0#;'G70+I(R#'()#

8G1;1+I1(9#@IG;#@1G#+S0#@09+IM'&,#C1G7I(R#DI+S#1H+)11G#I()H9+G%#:&I0(+9-#D0#)0M0&180)#

+S0#I(I+I'&#UG'()#819I+I1(I(R-#'()#D0#S'()&0#;'G70+I(R#'()#8HU&I:#G0&'+I1(9#%0'G&%,#F+#S'9#

RG1D(#+1#U0:1;0#+S0#&'GR09+#:&I;UI(R#@09+IM'&#I(#+S0#('+I1(,

CCCTA 03/11/19 Agenda Item #8 RFP 1920-101 CREATIVE CONTENT Page 33 of 57



!

Statement of Project Understanding
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Non-stop Destinations - Atlanta • Boise • Chicago (O’Hare) • Chicago (Midway) • Dallas 

Denver • Houston (Intercontinental) • Las Vegas • Los Angeles • Oakland • Orange County 

Phoenix • Portland • Salt Lake City • San Diego • San Francisco • San Jose • Seattle 

One-stop Destinations - Albuquerque • Baltimore • Burbank • Indianapolis • Kahului

Loreto, MX • New Orleans • New York (JFK) • New York (Newark) • Omaha • Ontario

Palm Springs • Pasco • Philadelphia • Raleigh-Durham • Rapid City • St. Louis • San Antonio 

Spokane • Washington (Dulles)

New. Non-stop to C h icago M idway daily.

Escape to Chicago, where you’ll fi  nd connections to more than 20 East Coast 

destinations. It’s easy, with the new daily non-stop service on Southwest Airlines. 

Whether it’s for friends or family, hotdogs and baseball, the M agnifi  cent M ile or 

N avy P ier, good times take off at Reno-Tahoe International Airport. Visit southwest.com 

or 1-800-435-9792 to book your escape, and up we go… together.

To sk y line...  
   in a br eez e.

Tr ee line…
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Non-stop Destinations - Atlanta • Boise • Chicago (O’Hare) • Chicago (Midway) • Dallas 

Denver • Houston (Intercontinental) • Las Vegas • Los Angeles • Oakland • Orange County 

Phoenix • Portland • Salt Lake City • San Diego • San Francisco • San Jose • Seattle 

One-stop Destinations - Albuquerque • Baltimore • Burbank • Indianapolis • Kahului

Loreto, MX • New Orleans • New York (JFK) • New York (Newark) • Omaha • Ontario

Palm Springs • Pasco • Philadelphia • Raleigh-Durham • Rapid City • St. Louis • San Antonio 

Spokane • Washington (Dulles)

New. Non-stop to San Diego twice daily.

Escaping to San Diego has never been easier than now, with new non-stop service twice 

a day on Southwest Airlines. Whether it’s for friends or family, the beach or the zoo, 

Coronado Island or Legoland, good times take off at Reno-Tahoe International Airport. 

Visit southwest.com or 1-800-435-9792 to book your escape, and up we go… together.

To beach shoes... 
     in no time f lat.

Snow shoes…

07RTAA032-RGJ SD Ad.indd   1

3/1/07   8:34:43 AM
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Related Client References
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A.1 Questionnaire Response
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APPENDIX
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'» a52'IbK'@'_V-&---

'» "54F6)10'^'Q2O'()cM4/'@'_V&---&---

'» C5)5410'QTT45T135'@'_%&---&---

'» "462M*3F'@'_%&---&---

M# 94.,-,8/)%#I/(8)/.A

'» H6YBG)52'#G)T05'dGYG3'@'_V&---&---

M# N,'O%':#@,-D%&:(./,&#(&2#P-D),A%%#I/(8/)/.A#H<%'#L.(.4.%J

'» I+d+'I1*L'Q**G25)3'@'_V&---&---

'» I+d+'`GF51F5'<51*L'5YK06/55$K60G*/'0GYG3>'@'_V&---&---
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("# Provide a list of all employees/Contractors employed by your firm which your 
firm proposes to assign to service this Contract. Complete the attached resume 
+,'-#+,'#%(;=#:.(++#)/:.%2#=%'%#(&2#D)(;%#/&#.=%#'%V4/'%2#2,;4-%&.:#:%;./,&"#
!"#%'G)35)2F'36'MF5'G3F'G)354)10'351Y'36'F54OG*5'3L5'Y1c64G3/'6S'3LGF'1T455Y5)3+'
Z6W5O54&'W5'Y1/'05O541T5'06*10'KL636T41KL54F'1)2'OG256T41KL54F+'J3L54WGF5&'W5'
do not intend to outsource any other work. If this changes, CTA will be notified'
as needed.) KPS3’s CTA team is identified in the section for Key Personnel 
()S64Y13G6)+
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W"# X%;=&/;()#Y&,?)%21%
("# What knowledge does your firm possess of tourism attractions in the Carson 
@/.A#('%(B#
\L5'4GBF'13'.52fF+'\L5'3455F'13'3L5'#3135'H1KG360+'\L5'TL6F3F'G)'3L5'DG3*L5)'13'3L5'
C6O54)64fF'a1)FG6)+'R5fO5'100'OGFG352'1)2'5)c6/52'H14F6)'HG3/+'R5'S550'W5f45'
*06F5'5)6MTL'/53')63'366'*06F5'36'F55'3L5'1451'3L46MTL'S45FL'5/5F&'36'L50K'25O506K'
3L5'F364/0G)5F'S64'LG225)'3451FM45F'6S'3L5'1451+'\L46MTL'6M4'K45OG6MF'D)6W052T5'1)2'
3L5')5W'D)6W052T5'W5'T1G)'3L46MTL'GYY54FG6)'OGFG3F&'3L5'Y645'K6W54SM0'6M4'F364/'
WG00'B5+

8"# What knowledge does your firm possess regarding the principles and practices 
,+#;,&.%&.#;'%(./,&#+,'#-('O%./&1C#8'(&2/&1C#(2E%'./:/&1C#D48)/;#'%)(./,&:C#(&2Z
,'#:,;/()#-%2/(B#
H6)35)3'*4513G6)'1*46FF'100'Y14D53G)T'*6YYM)G*13G6)F'*L1))50F'L1F'5O54/3LG)T'36'
26'WG3L'3L5'M03GY135'GYK1*3'3L13'G3'L1F'6)'3L5'5)2'MF54+'JM4'KLG06F6KL/'GF'3L13'gM10G3/'
content performs well first through good writing; and is optimized to positively 
GYK1*3'FL145'6S'1M2G5)*5+'\4M5'Y51FM45Y5)3'B4G)TF'S64W142'G)FGTL3F'36'G25)3GS/'
1451F'6S'6KK643M)G3G5F+'
'
JM4'D)6W052T5'6S'*6)35)3'F35YF'S46Y'3L5'2GSS545)3'2GF*GK0G)5'6S'Y14D53G)T'
communications which is what sets us apart from many other firms or agencies.'
R5'L1O5'5bK54G5)*52'K46S5FFG6)10F'G)'KMB0G*'45013G6)F$*6YYM)G*13G6)F&'F514*L$
1)10/3G*F'1)2'Y14D53G)T$12O543GFG)T'WL6'1KK461*L'*6)35)3'S46Y'*6YK05Y5)314/'BM3'
2GSS545)3'K54FK5*3GO5F+

;"# What knowledge does your firm possess regarding content creation for 
-('O%./&1C#8'(&2/&1C#(2E%'./:/&1C#D48)/;#'%)(./,&:#?/.=#8,.=#D48)/;#(&2#
1,E%'&-%&.()#(1%&;/%:B#
QF'WG3L'1)/'64T1)Ge13G6)&'1)2'5FK5*G100/'KMB0G*'1)2'T6O54)Y5)310'1T5)*G5F&'G3'GF'
*4G3G*10'36'K46T41Y@Ge5'3L5'*6)35)3'F34135T/'1)2'K46OG25'1'*6)FGF35)3&'/53'5O60OG)T'F53'
6S'Y534G*F'36'Y51FM45'K54S64Y1)*5+
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["# X%;=&/;()#98/)/./%:
("# What abilities does your firm possess to be able to plan, organize, and direct the 
;,&.%&.#;'%(./,&#+,'#-('O%./&1C#8'(&2/&1C#(2E%'./:/&1C#D48)/;#'%)(./,&:#,+#.=%#
@X9#.,#%&(8)%#/.#.,#;(''A#,4.#/.:#1,():#(&2#,8\%;./E%:B#
R5'*M445)30/'K54S64Y'3L5F5'2M3G5F'S64'#1)31'a14G1'81005/+'\LGF'T41KLG*'FL6WF'
the flow of content through our marketing channels and how content is directed'
1)2'2GF34GBM352+

!"#$

!"#$

!"#$%

!""#$%"&'(

!"#$%"&'()"
*+')

!"#$%"&&"'
(")&*'"

!"#$%&'()'*+
,-*.'*+/0-+"

!"#$%&'()*$%

!"#$%&'("'(
)*+(,-."/$0.&1/$2,3"&4

!"#$%&'(")*) !"#$%&''()'%*+%,-..%/#01)'
234"0('5%6#$(7'8

!"#$%&'(")&*+%&)"

,-$%&*+%&)"
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("# What abilities does your firm possess to be able to perform responsible 
administrative work in a high-profile position dealing with topics under intense 
D48)/;#(&2#-%2/(#:;'4./&A#(&2#'%:D,&2#(DD',D'/(.%)A#(:#:/.4(./,&:#;=(&1%B#
R5'L1O5'3L5'1BG0G3/'1)2'5bK54G5)*5'36'gMG*D0/'K01)'1)2'5b5*M35'FY100'1)2'014T5@
F*105'*4GFGF'*6YYM)G*13G6)F'K46T41YF+'R5hO5'26)5'*4GFGF'W64D'S64'*0G5)3F'FM*L'1F'
3L5'\4M*D55'.GO54'i0662'a1)1T5Y5)3'QM3L64G3/&'3L5'713G6)10'H6M)*G0'6S'PMO5)G05'
1)2'i1YG0/'H6M43'PM2T5F&'`6)64'753W64D'R5F3&'.Ia#Q'1)2'75O121'Z5103LdG)D+'
R5'145'10F6'O54F52'G)'*4513G)T'45K643F'1)2'MK2135F&'1)2'45FK6)2G)T'36'GYK6431)3'
45gM5F3F'S64'Y1)/'T6O54)Y5)3'1)2'KMB0G*'1T5)*G5F'G)'75O121+'JM4'5bK54G5)*5'WG3L'
*0G5)3F'FM*L'1F'3L5'`5K143Y5)3'6S'Z5103L'1)2'ZMY1)'#54OG*5F&'3L5'.5)6@\1L65'
QG4K643'QM3L64G3/&'3L5'75O121'`5K143Y5)3'6S'H6)F54O13G6)'1)2'713M410'.5F6M4*5F'
1)2'Y645'L1O5'W64D52'WG3L'MF'G)'O14G6MF'Y14D53G)T'*1K1*G3G5F'1F'1'34MF352'K143)54'
1)2'45F6M4*5+'iG)100/&'3L5'K46*5FF'G)'WLG*L'3L5F5'64T1)Ge13G6)F'W64D'GF'M)254F3662'
3L46MTL6M3'6M4'1T5)*/&'S46Y'1**6M)3'2G45*364F'36'W5B'25O506K54F'36'1**6M)3G)T+

("# What abilities does your firm possess to be able to plan, schedule, and#
,'1(&/U%#())#(:D%;.:#,+#;,&.%&.#;'%(./,&#+,'#-('O%./&1C#8'(&2/&1C#(2E%'./:/&1C#
D48)/;#'%)(./,&:B#
KPS3 envelopes tools to help us be more efficient in planning, scheduling and 
64T1)GeG)T'*6)35)3'1)2'63L54'*4513GO5'1)2'35*L)G*10'K46c5*3F+'JM4'*6)35)3'*105)214F'
1)2'*6K/'145'3/KG*100/'*451352'G)'C66T05'FL553F'1)2'C66T05'26*F'WL545'MF5'
and access can be shared and controlled. We use JIRA for project and workflow 
Y1)1T5Y5)3'WG3LG)'6M4'G)354)10'351Y&'1)2'Y553'21G0/'36'2GF*MFF'3L5'351YFf'
250GO541B05F'1)2'K4G64G3G5F+'H6)35)3'S64'F6*G10'Y52G1'GF'341*D52'1)2'2GF34GBM352'
3L46MTL'i10*6)+'"MB0G*'45013G6)F'GF'341*D52'1)2'Y6)G36452'3L46MTL'HGFG6)'1)2'
C66T05'10543F+'R5'MF5'C66T05'1)10/3G*F'S64'W5BFG35'Y6)G364G)T'1)2'Y534G*F+'JM4'
351Y'GF'F34M*3M452'FM*L'3L13'3L5'1**6M)3'2G45*364'GF'FMKK643G)T'K46c5*3'Y1)1T5Y5)3'
36'D55K'*0G5)3F'6)'3GY5&'6)'F34135T/'1)2'6)'BM2T53+'\L5'351Y'GF'F31SS52'WG3L'
practitioners or specialists who perform specific duties related to their job functions. 
R5'10F6'MF5'OG256$W5B$3505@*6)S545)*G)T'3L46MTL'6M4'*6YKM354F'1)2'G)'51*L'
*6)S545)*5'466Y'13'!"#%+
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A.2 KPS3 Nevada Business License
REQUIRED DOCUMENTS
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A.3 KPS3 Proof of Insurance Coverage
REQUIRED DOCUMENTS
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